DRIVERS’ PERCEPTIONS OF IMPROVING
OFFICIAL INFORMATION AND ROAD RULES FOR
DISTRACTED DRIVING: ENHANCING CONTENT,
DESIGN, AND DELIVERY

Through semi-structured interviews with 35 drivers in
Queensland, Australia, we identified key areas where
distracted driving information and legislation could be
enhanced

Expanding Content

Drivers highlighted underrepresented
distractions, such as smartwatches,
infotainment systems, passenger interactions,
and roadside billboards.

More Engaging Content

Visual presentations and targeted messaging,

especially for high-risk groups like young o
drivers were suggested as more effective

communication strategies.

Addressing distracted driving requires clearer, more
comprehensive, and more engagingly communicated rules
and resources.
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