
 
 

This factsheet presents an economic overview of cultural and creative activity in Australia, drawing on custom tables from the 
Australian Bureau of Statistic’s Census collection.  

Highlights:  
 Nearly 50 per cent of all creative industry employment is located in creative services industries, with 20 per cent in cultural 

production industries and 30 per cent in other industries 
 Employment growth in the creative services industries is the strongest across the creative economy, with software and digital 

content employment growing at more than three times that of the rate of the rest of the Australian workforce 
 Incomes in the creative services sector are higher than and are growing at a faster rate the total Australian workforce  
 In nearly all cultural production categories, income growth is not keeping pace with the rest of the workforce and is in some 

cases falling 

 
Almost half of creative employment is in creative services industries… 

In 2016, 285,130 people—48 per cent of the Australian creative workforce—worked in roles in the creative services industries 
(tables 1 and 2). This included 277,660 people employed in creative services occupations and 181,120 in support roles working 
within the creative services industries. Of the 123,680 people working in the cultural production industry, 55,770 people worked in 
creative occupations, while 65,530 worked in support roles. 

More people in creative occupations work in industries outside the creative industries than in either the creative services or 
cultural production industries. These 185,020 embedded creatives made up 31 per cent of creative employment in 2016. 

Table 1: Creative employment by industry and occupation, 2016 (persons)* 

593,830  
Total creative 

Creative industries 
Other 

Industries 
Total Creative 

services 
Cultural 

production 

Creative occupations 
106,390 55,770 185,020 347,190 

Specialist Embedded   

Other occupations 181,120 65,530 10,090,000  10,336,650  
Support  Other     

Total 285,130 123,680 10,275,030  10,683,840  
  Workforce  

Table 2: Employment, share of jobs and growth by industry, 2011-2016** 

 Persons Share (per cent) Growth 
(per cent) 2011 2016 2011 2016 

Creative services 
industries 

Employed in creative roles 86,080 106390 16.2 17.9 4.3 
Employed in support roles  156,020 181,120 29.4 30.5 3.0 
Total 242,100 285,180 45.6 48.0 3.3 

Cultural production 
industries 

Employed in creative roles 60,910 55770 11.5 9.4 -1.7 
Employed in support roles  68,480 65530 12.9 11.0 -0.9 
Total 129,400 123710 24.4 20.8 -0.9 

Other industries Employed in creative roles 159,4500 185,020 30.0 31.2 3.0 
Total creative employment 530,940 593,840 100 100 2.3 

 

… and employment in creative services industries is growing by nearly three times the rate of the Australian 
workforce 
With an average growth rate of 3.3 per cent per annum between 2011 and 2016, employment in creative services industries grew 
at a rate nearly three times that of the Australian workforce. This growth was driven by an increase in the number of people 
employed in creative occupations, which increased by an annual average of 4.8 per cent per annum, while the number of people 
employed in support roles increased by an average of 3.0 per cent per annum. (tables 2 and 3). 

This factsheet is an output of an Australian Research Council Linkage project (LP160101724) led by 
Queensland University of Technology in partnership with the University of Newcastle, Arts Queensland, 
Create NSW, Creative Victoria, Arts South Australia and the WA Department of Culture and the Arts. 

The Creative Economy in Australia: 
Cultural production, creative services and income 



The cultural production industries, on the other hand, experienced a decrease in employment between 2011 and 2016, with the 
number of people employed in creative occupations falling by an annual average of 1.7 per cent, and people in support roles 
falling by an average of 0.9 per cent per annum.  

Table 3: Cumulative growth in employment by sector, 2011 to 2016 (per cent) 

2.3 
Total creative 

Creative industries 
Other 

Industries 
Total Creative 

services 
Cultural 

production 

Creative occupations 
4.3 -1.7 3.0 2.5 

Specialist   Embedded    

Other occupations 3.0 -0.9 1.2 1.2 
Support   Other     

Total 3.3 -0.9 1.2 1.2 
  Workforce  

 

Job growth is strongest in creative services, and strongest of all in software and digital content 
Between 2011 and 2016, creative industry employment grew at a higher rate than the Australian workforce in nearly all sectors. 
The one exception was publishing, the only creative industry sector to experience a decrease in employment, both between 2006 
and 2011, and between 2011 and 2016 (table 4). 

Creative services industries: 
1. Advertising and marketing. Between 2011 and 2016, employment in the advertising and marketing sector grew at the same 

rate as the average for all creative industries over the same period, 1.9 per cent per annum. 
2. Architecture and design. This sector grew at the second highest rate across all creative industry sectors, at an average of 3.2 

per cent per annum, employing an additional 2,270 people on average each year. 
3. Software and digital content.  The software and digital content sector experienced the strongest growth across the creative 

industries between 2011 and 2016, at 3.7 per cent per annum, or 5,750 persons per year. 

Cultural production industries: 
1. Film, television and radio. Employment in film, television and radio grew at 1.1 per cent per annum between 2011 and 2016, 

just below the growth rate for the entire Australian workforce. 
2. Music and performing arts. This sector grew at the third highest rate across creative industry sectors, at 2.3 per cent per 

annum between 2011 and 2016, with employment increasing by at average of 810 each year. 
3. Publishing. Employment in the publishing industry fell by an annual average of 5.5 per cent between 2011 and 2016, an 

average of 2440 employed people each year. 
4. Visual arts. Including only museum operation and jewelry manufacturing, employment in this sector increased slightly 

between 2011 and 2016, by an average of 0.9 per cent per annum. 

Table 4: Employment and growth by creative industry sector, 1996 to 2016* 

 
Persons 

Share of total creative occupations 
(per cent) 

Average annual growth 
(per cent) 

2006 2011 2016 2006 2011 2016 2006-2016 2011-16 
Creative 
services 
industries 

Advertising and marketing 27,650 30,460 33,440 0.4 0.3 0.3 1.9 1.9 
Architecture and design 55,840 65,590 76,940 0.7 0.7 0.7 3.3 3.2 
Software and digital content 111,590 146,050 174,790 1.5 1.5 1.6 4.6 3.7 
Total 195,080 242,100 285,170 2.6 2.4 2.7 3.9 3.3 

Cultural 
production 
industries 

Film, television and radio 30,200 33,910 35,800 0.4 0.3 0.3 1.7 1.1 
Music and performing arts 28,400 34,340 38,410 0.4 0.3 0.4 3.1 2.3 
Publishing 54,140 49,780 37,570 0.7 0.5 0.4 -3.6 -5.5 
Visual arts 10,680 11,380 11,920 0.1 0.1 0.1 1.1 0.9 
Total 123,420 129,410 123,700 1.6 1.3 1.2 0.0 -0.9 

Total creative industry employment 318,500 371,510 408,870 4.2 3.7 3.8 2.5 1.9 
Total workforce 7,632,690 10,057,150 10,683,840 100.0 100.0 100.0 3.4 1.2 

 

Creative industry incomes are highest in the creative services sector… 

In 2016, the mean creative services industry income—at $81,600 per annum—was 32 per cent higher than the average in cultural 
production industries and 34 per cent higher than in other sectors (table 5).  

Within the creative services industries, the highest incomes were earned by people working in support roles, with a mean of 
$85,500, followed by people in creative services occupations at $74,600 and those in cultural production roles at $68,000. In 
contrast, within the cultural production industries, people working in creative services roles earned the highest mean incomes of 
$69,200, with those in cultural production and support occupations earning very similar mean incomes of $60,300 and $60,600 
respectively. 



Table 5: Estimates of mean income by sector, 2016 (2016 dollars)** 

$76,800 
Total creative 

Creative industries 
Other 

Industries 
Total Creative 

services 
Cultural 

production 

Creative occupations 
$79,600 $63,600 $79,100 $74,800 

 Specialist   Embedded    

Other occupations $83,200 $60,300 $60,400 $60,900 
Support   Other     

Total  $81,600 $62,000 $60,800 $61,400 
  Workforce  

 

… and incomes in the creative industries have experienced stronger growth than incomes in other sectors 
Creative industry mean incomes are relatively stable compared both in relation to each other and the total Australian workforce, 
with each occupation group generally maintaining its income ranking over time. In nearly all occupation categories, creative 
industry incomes are on average higher than that of the Australian workforce but their growth has not kept pace with growth in 
total workforce income in all industry sectors (table 6).  

Creative services industries: 
1. Advertising and marketing. This sector earned the second-highest mean income in the creative industries, and has, since 

2006, experienced income growth higher than that of the total Australian workforce.  
2. Architecture and design. Incomes here grew more slowly than in most other creative industry occupations, with the mean 

income converging on that of the national workforce. 
3. Software and digital content. Since 2006, people working in this industry sector consistently earned the highest creative 

industry mean income, with high growth in employment suggesting demand for personnel is supporting wages.  

Cultural production industries: 
1. Film, television and radio. Mean incomes here fell relative to the national average in both 2011 and 2016, with rates of 

growth lower than those of the total Australian workforce. 
2. Music and performing arts. The lowest-earning creative industry sector; mean income fell in comparison with the national 

average, with growth rates lower than all other creative industry sectors and approximately half that of the national average. 
3. Publishing. The mean income in publishing is stable compared with the total workforce, with rates of growth similar to those 

of the total Australian workforce. 
4. Visual arts. One of the lowest-income creative industry sectors, the visual arts mean income fell relative to that of the 

Australian workforce in 2016, with growth rates below the national average. 

Table 6: Estimates of mean income by creative industry segments, 2006 to 2016 (2016 dollars, adjusted using CPI) 

 
Mean income 

Difference compared with total 
workforce (per cent) 

Average annual growth 
(per cent) 

2006 2011 2016 2006 2011 2016 2006-2016 2011-16 
Creative 
services 
industries 

Advertising and marketing 61,700 66,100 72,800 15 17 19 1.7 1.9 
Architecture and design 59,600 59,400 62,500 11 6 2 0.5 1.0 
Software and digital content 81,900 81,200 91,700 53 44 49 1.1 2.5 
Total 72,700 73,400 81,600 35 30 33 1.2 2.1 

Cultural 
production 
industries 

Film, television and radio 69,800 70,100 76,100 30 25 24 0.9 1.7 
Music and performing arts 45,200 45,200 47,300 -16 -20 -23 0.5 0.9 
Publishing 58,800 60,000 65,900 9 7 7 1.1 1.9 
Visual arts 49,300 52,100 55,500 -8 -7 -10 1.2 1.3 
Total 57,600 58,000 62,100 7 3 1 0.8 1.4 

Total creative industries 66,800 68,000 75,700 24 21 23 1.3 2.2 
Total workforce  53,700 56,300 61,400 - - - 1.3 1.7 

 

 

 

Definitions 
The creative industries embrace cultural production (including film, television 
and radio, music and performing arts, publishing and visual arts) and creative 
services (including advertising and marketing, architecture and design, and 
software and digital content).* 

Specialist creatives work in creative occupations within the creative industries. 

Support professionals work in support roles (not defined as creative 
occupations) within the creative industries. 

Embedded creatives work in creative occupations in industries other than 
creative industries.  

 

Source 
Australian Bureau of Statistics 2018, Australian Census, 2006, 2011 and 2016, 
Findings based on use of ABS TableBuilder data and customised data.  

* Detail on the official classifications of occupations and industries and further 
insights into the creative industries are available in Higgs, P.L. & S. Lennon 
2014, Applying the NESTA Dynamic Mapping definition methodology to 
Australian classifications, https://eprints.qut.edu.au/92726/ 

** Limited availability of Census employment counts by ANZSCO 6-digit 
occupation data means the breakdown between creative services and cultural 
production here is based on occupation data at the ANZSCO 4-digit level. 
Employment totals are at the ANZSCO 6-digit level for occupations and the 
ANZSIC 4-digit level for industries and were provided by the ABS as a 
customised data set. 

 

Contact for further information: 
Professor Stuart Cunningham I 0407 195 304 s.cunningham@qut.edu.au  
Dr Marion McCutcheon I 0407 957 727 marion.mccutcheon@qut.edu.au  

 


