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From the Directors' Desk. 
It has definitely been an eventful start to 2020 for BEST, and the community more broadly. 
With most Australians affected in one way or another by bushfires, floods and COVID-19, 
BEST research is increasing our understanding of people’s behaviour in the face of crisis, 
how it can be predicted and moderated for the benefit of all society. On a brighter note, the 
February drenching didn’t dampen the spirits of delegates attending the inaugural 2020 
BEST Conference on Human Behaviour & Decision Making held over 2 days in February.  

In this issue of our external newsletter, we welcome a number of new BEST Friends from 
the USA – delegates at the recent Agents of Change conference, San Diego who attended 
presentations by BEST staff and students – and delegates at the 2020 BEST Conference. 

With a number of new research projects commencing in 2020, along with the 2020 
Nudgeathon and preparation for an Australian Research Council Training Centre bid, the 



 

coming months promise to be equally busy for the Centre. Further detail on these activities 
and more is in the Q1 newsletter. We hope you enjoy the read. 

BEST Centre Acting Director 
Professor Rebekah Russell-Bennett 

 

 

 

 

  

 

  

 

   

 

Please follow us on our social channels 

 

 

Behaviour in the face of crisis 
 
Bushfires, floods and a pandemic. Although most Australians are not affected directly by 
these events, they impact our psyche, presenting in what appears to be unreasonable 
decisions and irrational behaviours. BEST Centre researchers have been contributing to the 
discussion on people’s behaviour during times of crisis, the rationality of stock-piling toilet 
paper and how retailers can deal with it, and who people turn to for trusted news. 
 
Stocking up to prepare for a crisis isn’t ‘panic buying’. It’s actually a pretty rational choice 
 
Retailers can deal with toilet paper crisis from the bottom up 
 
Trust and mistrust in Australian news 

 

  

 

2020 BEST Conference on Human Behaviour & Decision 
Making 
 
The event provided a showcase of the breadth of scientific research being conducted locally 
and internationally to improve our understanding of human behaviour and how it impacts 
decision making and thus society more broadly. With more than 100 attendees, the 



 

conference provided an opportunity for academic, private sector and policy researchers 
attending to share, learn and collaborate together. Thought-provoking presentations from 
our six plenary speakers set the scene for discussion.  Some of the most innovate research 
on display was being undertaken by research higher degree students and early career 
researchers, challenging generally accepted paradigms around human behaviour and 
decision making. We can be assured the future is bright!  
 
Congratulations to student award winners:   

• Saul Woodak (University College London) - Caleb Lo Memorial Award BEST 
Presentation  

• Francesca Luberti (UNSW) - Caleb Lo Memorial Award BEST Presentation  
• Angel Cooke (QUT) – Highly Commended Student Paper Award  

 
More presentations and photographs from the event are available HERE. 

 

  

 

  

 

 
 
 



Australian Research Council (ARC) Industrial Transformation 
Training Centre (ITTC) 
 
Developing a highly skilled workforce with expertise in behavioural insights and its application to 
real world challenges, able to transcend the boundaries of academia, industry and policy, is a 
priority of BEST. Supporting our endeavours, we will be applying for funding from the Australian 
Research Council (ARC) through the Industrial Transformation Training Centre (ITTC) program 
later in the year. Funding from the ARC is a maximum of $1million per year for up to 5 years. 
  
Key elements of the program:  

• Training 5-15 research higher degrees (RHD) students 
• Industry partners (including government agencies) 
• RHD students to spend a period co-located with industry partner 
• Submission closing date – Q4 2020 (TBC) 
• Commencement of program – Q4 2021 (indicative) 

 
In preparation for the bid, we are running a number of online workshops for potential industry 
partners. If you are interested in learning more about the ITTC bid or participating in one of the 
workshops please contact Annita Nugent at a2.nugent.qut.edu.au 
   

Industry Workshops Date 
Behavioural Health Economics and Innovation 11 February 
Digital Wellbeing 22 April 
Natural resources and agriculture Mid-June 
Government policy June 
Design thinking workshop July 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

New Project: Preventing homelessness for mature women: 
High tech vs high touch support 
 
The BEST Centre is excited to announce that we successfully secured funding under the 
Dignity First Fund by the Department of Housing and Public Works, for a new research 
project to help prevent women's homelessness. 
This fund provides one-off funding to support new and innovative ideas from non-
government providers that help deliver a range of essential services that make a real 
difference for people in our community who are homeless or at risk of homelessness. 

The project is supported by partners from the Department of Housing and Public Works, 
PwC, Mission Australia, Q-Shelter and Tenants Queensland. 

Click HERE to learn more about our new project. 

 

 

 

 

New Mater-QUT Biobank improves breast cancer research 
 
BEST Deputy Program lead Dr Laura Bray is the new co-director of the Mater-IHBI Breast 
Cancer Research Biobank. The biobank will receive "living" donated tissue from patients 
undergoing surgery at the Mater hospitals which will then be used to study cancer cells' 
response to different therapies and offer patients targeted treatment. 
 
Click HERE to learn more. 
  

 

 



 

The Animation of the BIG Nudge 
 
Did you know that in addition to a nudge, you can also hug, smack or shove consumers into 
behaving? UK social marketing leader and former senior civil servant in public health, 
Professor Jeff French, published the exchange matrix which shows these four different 
approaches and when to use each one. His framework is made up of four quadrants into 
which interventions, strategies and campaigns fall (see Figure below) The French (2011) 
exchange matrix shows the four approaches vary based on whether the a consumer needs 
to make active or a passive choice, and whether the desired intervention should be negative 
or positive. For a positively framed approach, a hug (reward) would be chosen for active 
choices and a nudge (gentle push in the right direction) for passive behaviours. On the side 
of disincentives, a smack (punishment) is appropriate for active choices, while a shove 
(restriction of choice), is more suited for passive choices.   
 
For complex behaviours such as smoking or even reactions to pandemics, all four 
interventions should be used in combination but for other behaviours sometimes a nudge or 
shove works. Professor French gave his voice as narrator to a BEST animation video that 
briefly explains how the framework can be used, to view this click HERE. 
 
To view the full article, click HERE. 

 

 

 

 
 
 
 
 



 

Meet our people  
 

 
 

Introducing Megan Godwin (PhD Candidate) 
Supervised by: 

Professor Uwe Dulleck (Behavioural Economics and Public Policy) 
Professor Rebekah Russell-Bennett (Behavioural Change and Social Marketing) 

  
Megan is investigating Australian women's preventative health behaviours in relation to 
mental health. The study is called 'coping and cracking'. The aim of the study is to have a 
deeper understanding of how health behaviours and mental health (as a variable for life 
satisfaction) changes over time. The study seeks to identify behavioural biases that impact 
women's decision making in relation to health behaviours - hence the name coping or 
cracking - why do some women appear to 'cope' and others 'crack' with demands of life. 
  
Prior to beginning her PhD in 2018, Megan worked as a marketing and communications 
coordinator for a post-production (film and tv) company, Cutting Edge. It was in this role and 
other commercial research roles that Megan decided there was a more sustainable and 
helpful way to use marketing practice - namely social and cause-related marketing. This 
spurred her to come back to QUT and complete an honours degree with AMPR in 2014. 
 
Having two PhD supervisors from different fields (marketing and economics) has meant 
learning a new language both in conceptualisation and methods for studies.  
  
Megan feels that the most rewarding aspect of aligning with BEST Centre is working with 
researchers from varying disciplines to achieve social good. 

 

 
 

 



In conversation with Professor Terry Flew - Program lead 
(Trust and behaviour in the digital economy) 

 

 
 
What fascinates you those most about digital media and technology? 
 
In the 1990s, digital was going to transform everything that to do with media, so probably a 
better way of dealing with it is noting that we are in the third stage of evolution, with the 
fourth stage coming up. The first stage refers to the internet itself, becoming popular and 
being taken up around the world. This stage dates from the mid-1990s, onward. The second 
stage, of the evolution, refers to the mid-2000s, onwards, being the uptake of social media. 
The third stage, entering into the mid-2010s, refers to the growing problems generated by 
the internet and social media. These issues range from; monopolies, to data breaches, to 
fake news, to disinformation, and so on. The present, and most interesting stage, we are 
about to go into is associated with artificial intelligence and the implications around 
interactions that are not simply human to machine interactions, but rather interactions 
between machines and machines, taking on a life of their own.  
  
Your research is directed towards understanding the trust and behaviour in the digital 
economy – can you explain that a bit more? 
 
There is a paradox happening, around trust, there is a growing dissatisfaction with 
democracy, with Australia being one of the places with the highest shift. There is a distrust 
in traditional institutions, be they governments, political parties, banks, organised religion, 
and the media. While this notion of trust has been widely documented through a wide range 
of resources, the digital economy relies on this trust and the spaces in which we increasingly 
extend trust to others continue to grow. An example would be; how we use applications to 
find apartments, to form relationships, to travel in cars, and so on, so there is a paradox 
going on there, in trust, we are distrusting institutions and longstanding organisational ways 
of doing things, however, we are willing to extend trust in a lot of other unknown 
directions.     
  
Why do you think it is important to use a multi-disciplinary approach to your 
research? 



 
Partly because no one discipline owns the idea of trust.  For example, a code of ethics is 
what we use to set parameters surrounding trust. I think sociology has a lot to say about 
trust, when we need to extend it further, through our immediate circles out to society as a 
whole, what sort of institutional law we need for that. Politics has always been associated 
with trust, more-so than the absence of trust. There is also economic literature around trust 
that discusses an invisible institution that may be stronger in some places than others, that 
is, by nature, difficult to quantify to and difficult to monetise. 
We also know that there are behaviours that we have often called irrational, however, the 
more we dig into it, the more there are explicatable motivations. If you look at different 
motivations, all of that points to the need for a multidisciplinary approach. 
  
How might your work be translated towards informing future policy? 
 
I have a grant to look at this, around digital platforms and it about fake news, questioning 
whether we can trust Twitter, Facebook, and social media, and as we go into an era of deep 
fakes, this question can come up lot more. How do we respond to that? They would argue 
that what comes back to users is a reflection of themselves, as mediated through 
algorithmic sorting of their online interactions, which is a bit deceptive in that they are 
commercial businesses, that promote sites that pay. At the same time, we were in an era 
where traditional media gate-keepers are in decline. Sites like the BBC are losing a 
generation to streaming. It leaves the question, or the issue, in that we have tended to 
default leaving the platforms to manage themselves. There is a growing view that this is not 
good enough. Which asks, what are the institutional mechanisms that we are looking for? 
What is the right balance between platforms managing these things and governments being 
involved? We certainly do not want too much government oversight in these things. We 
have devolved trust to some degree. If there is a spiral of distrust online, what are the ways 
that we can respond to that, what can we do to rebuild trust? Without trying to assert a 
singular model of trust, even if we are sure, it is inherently hard to do. 
  
Are there things that we can do to rebuild our trust in digital platforms and social 
media environments? 
 
Usually, we would suggest fact-checking in this environment, some of it is around trusted 
sources and being aware that trusted sources are not necessarily those that confirm your 
pre-existing views. When we seek news, we partly get news for information, but we also 
partly seek out our confirmation, it is that confirmation bias that is the challenge. Which, this 
is not the same as saying that every viewpoint is equally valid, rather it is to say that you can 
find yourself sitting within a bubble when you take things from your existing circle of sources, 
which is reinforced by the way that peer networks and algorithmic sorting works. 
  
What do you think has been the most significant finding/s in your career? 
 
A few things that I have been working on at the moment have been around social media and 
popularism. It refers to the finding that as you get a greater range of information sources, 
people are moving away from the centre, and I think that is quite interesting. Traditionally, 
ABC or BCC would have a mission to appeal to the centre-ground and part of the work was 
to define what that is. Now, having news and information sources that don’t take that as their 
main priority is in effect of being explicit about having a world view and promoting that has 
possibly given is a greater polarisation in politics. I find that very striking. The range of 
perspectives out there is greater than what it previously was. This is what we can see 
playing out in the democrats in the US now, and that is partly a social media-based 
phenomenon. 
  
What do you think is the next big frontier for media and communications? 
 
I think there will be a push to find technology-based solutions to these things. I believe there 



 

will be technology-mediated ways of dealing with the trust question, there will be a growing 
push towards those and that will present its challenges. There is an idea, referred to as the 
hype cycle, technology generates a lot of enthusiasm around it, then there is a trough of 
disillusion, where we people find it couldn’t do what it was hoped to do, then it moves onto a 
different path. I think we will see some when it comes to technological mediated trust 
solutions and I think that will be something to look out for in the future.  

 

 

BEST Project Spotlight 
 
The projects undertaken by BEST tackle a wide range of issues from a plethora of different 
industries, using a variety of tools, techniques and research methodologies to solve complex 
real-world problems. We are always excited to highlight the works and accomplishments of 
our members and as such, have decided to introduce a ‘BEST Project Spotlight’ column to 
our quarterly newsletter. Below are two projects by BEST members that we have chosen to 
give the ‘spotlight’ to this edition. 
 
MindMax: Using interest in sport and videogames to engage young people 
with mental health and wellbeing resources 
 

 
 
Led by Professor Daniel Johnson (Science and Engineering Faculty), MindMax is an 
mHealth app designed to promote wellbeing and mental health of young Australians – 
young men in particular. It delivers wellbeing educational content within a framework in 
which gameplay (making use of two in-app casual games) is positioned as a reward for 
engagement. Across all modes of evaluation, consistent evidence was found regarding the 
value of pairing mobile Health (mHealth) technology with a well-recognised sports code in 
terms of engaging young men with the wellbeing content. There was also clear evidence 
that casual games and gamification were an effective engagement strategy to the extent 
that this kept some participants using the app while they were waiting for the release of new 
content, as well as encouraging them to return to the wellbeing modules.  
 
To learn more about this project, click HERE. 
 
 



 

Large Scale Decision in Human Mating: The Role of Personality, Emotion, 
Cooperation, Resources and Attractiveness Across Sexualities in Australia 
 

 
 
Behavioural economists and wider behavioural sciences are fascinated with the impact and 
effect that preferences, personality and attitudes have on the decision-making process. 
There can arguably be no greater economic decision than of that to pursue a (sexual) 
relationship with someone. Our partner and any resulting offspring can take more time and 
resources than any other decision we make. Therefore, understanding the role of 
personality, emotion, cooperation, resources (education and income) and attractiveness 
across gender and sexualities, and its impact on the decision making process is of vital 
importance for wider behavioural science. 
 
Lead by Dr Stephen Whyte, Dr Ho Fai Chan and Professor Benno Torgler (School of 
Economics and Finance) this project contained a range of studies to understand issues such 
as, “Factors associated with nonbinary gender identification” and “Do certain personality 
traits provide a mating market competitive advantage?”  
 
To learn more about this project and its implications, click HERE. 

 

 

UPCOMING EVENTS 

  

 
 



 

Nudgeathon 2020 
  

 
 

Nudgeathon is a behavioural change competition, in which teams develop solutions to real-
life social issues. Undergraduate and/or postgraduate students, as well as teams from 
government departments and agencies and the private sector are all invited to compete in a 
two and a half-day Nudgeathon. 
 

Using principles of behavioural science, teams of 4 will work on a problem brief and present 
their solutions to a panel of judges from academia, government and industry. 

Due to COVID-19, the dates and details of our 2020 event are still being discussed. More 
information will follow in future newsletters. 

If you’d like to be a topic sponsor for the Nudgeathon 2020 event, please contact Dr 
Stephen Whyte (sg.whyte@qut.edu.au). 
 

To learn more about Nudgeathon click HERE. 
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